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Level
Upper intermediate level.

Objectives:
This course is aimed at the acquisition of a variety of skills regarding the tourist industry. The

syllabus is designed to familiarise students with the basic vocabulary, grammar and production
skills required to deal with situations in hotels, restaurants, etc.

Requirements:
Intermediate level of English.

Description:
The following coursebook will be required:
Walker, Robin and Keith Harding. Tourism2 . Oxford University Press.

However, the different modules can be completed with additional material from the bibliography.

Materials / Bibliography:

Jones, Leo. Welcome! English for the Travel and Tourism Industry. Cambridge: CUP, 1998.

Collins Compact Dictionary.

Murphy, R. English Grammar in Use. Cambridge: CUP, 1994.

Sanchez Benedeto, F. Gramatica Inglesa. London: Longman, 1992.

Strutt, Peter. ENGLISH FOR INTERNATIONAL TOURISM: INTERMEDIATE, Course Book.
London: Longman, 2003.

Methodology:
Reading and listening activities.

Writing and speaking activities.
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Assessment:

JUNE

70% final exam. Passing the final exam is a compulsory assessment to pass the course.

10% oral exam. Passing the final exam and the lab practice is a compulsory assessment to sit
the oral exam

10% Lab practice.

*  10% course assignments (theory and practice)

SEPTEMBER:

* 90% final exam (minimum 40%o).
*  10% oral exam

DECEMBER:

e 90% final exam.

e 10% oral exam.



